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Our Mission: Our Vision:

We cultivate a community of learners We deliver world-class experiential learning that is
rooted in experiential education. dynamic, career-oriented and sustainability focused.

Our Core Values and Beliefs:
Student-Centered B L | Sustainability

We believe student safety, physical and Sac v We believe in the advancement of all
mental health, academic achievement, ¢ /G elements of sustainability, including

and personal and professional growth are - environmental, social and economic well-
central to the mission of SUNY Morrisville. 5 ’ being and balance.

Community N L Hands-On Learning

We believe that our greatest asset is the L\ We believe experience-based learning
people we serve and strive to build an v 4 is the most effective means to educate
environment that is trusting, inclusive and | ¥ and prepare our students for strong
accepting of ideas and beliefs. - careers and meaningful citizenship.

Diversity P Constituencies served:

We believe that diversity, in all of T LA Traditional-age students, high school

its tenets, is the primary driver AN b students, parents and families, adult learners,
of innovation, understanding and a1 & local community, alumni, employers.
performance.

Our Goals and Objectives

Goal 1: To embrace and cultivate a sustainability mindset.
We will optimize our college operations in a way that advances environmental, social and economic sustainability.

Objective 1.1: Advance environmental sustainability
We are committed to protecting the environment by reducing risks, fostering awareness of sustainability benefits, and
assessing the environmental impacts of Morrisville’s operations.

Objective 1.2: Advance social sustainability.

We engage in practices that combat social exclusion, promote upward mobility, and contribute to the well-being of our
stakeholders.

Objective 1.3: Advance economic sustainability
We contribute to the economic development and growth of New York State, the Central New York region, and the State
University of New York at Morrisville.
Goal 2: To enhance and expand access to experiential education (traditional, nontraditional, matriculated,
non-credit bearing; workforce development, graduate, technical).
We will optimize and enhance access to experiential learning to include nontraditional student populations.

Objective 2.1: Enhance and expand residential student experiential learning
We will integrate experiential learning across all aspects of the full-time residential student experience. This will
include applications in areas of curriculum development, co-curricular programming, and the broader residential student
environments.

Objective 2.2: Enhance and expand the nontraditional student college enterprise
We will develop programming and services that align our experiential education mission with growing non-traditional
student demand.

Goal 3: To be recognized leaders for career-focused education.

We will advance a world-class education to enable our graduates to be agile in the market, whether seeking employment or
further education.

Objective 3.1: Be a recognized college for student placement outcomes

We see placement as the pinnacle measure of Morrisville’s success and strive to provide our graduates the best value for
the effort, time and resources they invest.
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